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PEMROSESAN INFORMASI PADA PELANGGAN 




Oleh: Agatha Lintang Kinasih 
 
Perkembangan teknologi mendorong munculnya kehadiran media baru, seperti 
email newsletter. Di tengah pandemi, masyarakat memiliki kebutuhan akan 
informasi terkait COVID-19. Maka dari itu, newsletter Catch Me Up hadir sebagai 
salah satu media penyedia yang menyediakan pemberitaan COVID-19. Ciri khas 
newsletter terletak pada berita pendek sehingga pelanggan hanya memeroleh 
ringkasan berita sebenarnya. Di tengah maraknya banjir informasi terkait COVID-
19, media memiliki peran dalam pengambilan keputusan masyarakat agar terhindar 
dari paparan virus COVID-19. Penelitian ini bertujuan unyuk mengetahui lebih 
lanjut pengalaman pelanggan newsletter Catch Me Up saat mengonsumsi berita 
pendek COVID-19 dan memproses informasi yang diperoleh. Menurut Potter, 
terdapat tiga tahapan dalam pemrosesan informasi, yakni filtering, meaning 
matching, dan meaning construction. Ketiga tahapan tersebut saling terkait 
sehingga pemrosesan informasi menghasilkan pengetahuan bagi seseorang untuk 
menjadi pertimbangan dalam mengambil suatu keputusan. Maka dari itu, penelitian 
ini menggunakan Teori Informasi dan Konsep Pemrosesan Informasi berdasar 
gagasan Potter. Penelitian ini merupakan penelitian kualitatif bersifat deskriptif dan 
menggunakan metode studi kasus. Teknik penggalian data melalui wawancara 
mendalam pada lima informan pelanggan newsletter Catch Me Up. Dari hasil 
penelitian, diperoleh kesimpulan bahwa latar belakang seseorang memengaruhi 
pandangannya terhadap arti penting mengikuti pemberitaan COVID-19. Hal 
tersebut sejalan dengan perilaku bermedia informan untuk mencari tahu lebih lanjut 
informasi tentang COVID-19. Sebagian besar informan memiliki pandangan sama 
terhadap pentingnya mengikuti pemberitaan COVID-19 sehingga pada tahap 
filtering seluruh informan memiliki topik tertentu yang ingin diperdalam. Sebagian 
besar informan juga memiliki pengetahuan terkait COVID-19 yang disimpan dalam 
pikirannya (meaning matching) untuk digunakan ketika pengambilan keputusan 
(meaning construction). Meski demikian, pengalaman pemrosesan informasi setiap 
informan berbeda-beda karena adanya pengaruh dari pandangan arti penting 
pemberitaan COVID-19 dan perilaku bermedia informan.  
 











INFORMATION PROCESSING TO CATCH ME UP  
NEWSLETTER SUBSCRIBERS  
IN CONSUMING COVID-19  
SHORT NEWS 
ABSTRACT 
By: Agatha Lintang Kinasih 
 
Technological development encourages the emergence of new media, such as email 
newsletter. In the midst of the pandemic, people have needs about information 
related with COVID-19. Therefore, the Catch Me Up newsletter is present as one 
of the media providers that provides COVID-19 news. The characteristic of 
newsletters is on the short news so the subscribers only get the summary of the 
actual news. In the midst of the flood of information about COVID-19, the media 
has a role in making public decisions in order to avoid exposure to the COVID-19 
virus. This research aims to find out more about the Catch Me Up newsletter 
subscribers experience when consuming short news about COVID-19 and process 
the obtained information. According to Potter, there are three stages in information 
processing, there are filtering, meaning matching, and meaning construction. The 
three stages are interrelated so that information processing produces knowledge for 
someone to be considered in making a decision. Therefore, this research uses 
Information Processing Theories and Information Processing Concept based on 
Potter’s idea. This research is a descriptive qualitative research and uses the case 
study method. The technique of collection data is through in-depth interviews with 
five subscribers of Catch Me Up newsletter. From the results of the research, it was 
concluded that a person’s background influences their view of the importance of 
following the news about COVID-19. This is in line with the informants’ media 
behavior to find out more information about COVID-19. Most of the informants 
have the same view on the importance of following the news about COVID-19, so 
that at the filtering stage all the informants have certain topics that they want to 
explore. Most of the informants also have knowledge related to COVID-19 that is 
stored in their minds (meaning matching) that is used when they are make decisions 
(meaning construction). However, the information processing experience of each 
informant is different due to the influence of the view of the importance of COVID-
19 news and the media behavior of informants. 
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